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CHAPTER 1: RMA communication means for delivering CIS to stakeholder’s across-scales 

1. Radio: it´s the most extended diffusion-mean of climate information, with 90% of the end-users 

receiving information through this channel. Moreover, radio programmes include shows where 

any participant is invited to join and participate in the discussion. Even though some radio 

stations are using weather forecasts provided by the RMA, there are many radio stations that still 

rely on the internet for delivering weather and climate information. Finally, RMA should continue 

encouraging the use of the radio as well as to take advantage of dense network for delivering 

climate and weather information.  

Please include the number of beneficiaries, nº of radios that receive the information from RMA, 

radio-coverage, languages and type and frequency of messages being delivered  

2. RANET: to identify the most suitable technologies for delivering information to rural areas and 

remote communities. Furthermore, RANET works to integrate existing networks besides of 

reinforcing local capability, rather than developing new ones that can be costly and time 

consuming.  

Please inform about the status of RANET in Rwanda. In 2012 WMO reported the launching of this 

initiative in Rwanda.  

3. TV:  

Please include the number of beneficiaries, nº of radios that receive the information from RMA, 

radio-coverage, languages and type and frequency of messages being delivered  

4. RMA Website: 

 

5. Mobile phone: approximately 7000 weather alerts are sent daily to farmers via SMS, and where 

90% of the recipients are farmers.  

6. Social media: RMA it’s very active in the social media and has different communications means 

for delivering weather and climate information. For instance:  

� Twitter: RMA has 13.3 thousand tweets, with 2537 subscribed accounts and 653 likes 

� Facebook page: RMA page with 734 likes 

7. E-mail: with weather and climate information is sent regularly to public officers from other 

ministries.  

 

 

Figure 1: Rwanda Meteorology Agency existing communication channels 
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RMA issues on disseminating climate information:  

� Private radios are asking for economic resources for broadcasting climate information 

 

 

CHAPTER 2: Ways of retrieving feedback from end-users 

 

ICT CHAMBER TO PROPOSE OTHERS 

 

1. USSD 

How: 

Where: 

Targeted group: 

Size of the group: 

Strengths: 

Weaknesses: 

Status:  

 

2. Phone application (smartphone) 

How: 

Where: 

Targeted group: 

Size of the group: 

Strengths: 

Weaknesses: 

Status:  

3. Table boards 

How: 

RANET    
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Where: 

Targeted group: 

Size of the group: 

Strengths: 

Weaknesses: 

Status:  

 

4. RMA phone call service (number: 6080) 

How: 

Where: 

Targeted group: 

Size of the group: 

Strengths: 

Weaknesses: 

Status:  

 

5. Surveys (face to face) 

How: 

Where: 

      Targeted group: 

Size of the group: 

      Strengths: 

      Weaknesses: 

      Status:  

 

6. Surveys (digital) 

How: 

Where: 

      Targeted group: 

Size of the group: 

      Strengths: 

      Weaknesses: 

      Status:  

 

 

 

 

 

 

 

 

 

CHAPTER 3: Proposal of other communication-channels for delivering CIS 
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1. Solar kiosks in Rwanda:  seeks to bring digital access to 

almost 600 million people in Africa living without 

electricity. This solar-power initiative can simultaneously 

charge 30 mobile phones, besides of providing with WI-FI 

internet to nearby areas around the kiosk.  Thanks to the 

folded solar-panels and wheels the solar kiosk can be 

easily moved around. By the end of 2017 the number of 

solar kiosks expected to have along country was as much 

as 600.  

 

Recommendation: to take advantage of the increasing 

availability and access to internet in rural areas to foster 

digital solutions as well as number of SMS for delivering 

climate and weather information. 

 

 

2. Smart Nkunganire System (SNS): is a supply chain 

management system built by BK Tec House Ltd in 

collaboration with Rwanda Agriculture and Animal 

Resources Development Board (RAD) to digitalize 

the end to end value chain of the Agro-Input 

Subsidy program.   

 

Recommendation: to include weather and climate 

information in the application, besides of creating 

an API between SNS and Meteo Rwanda.  

 

3. EKOCENTER: is a partnership between the public 

and private sector seeking to provide up to 25,000 

local residents with access to a wide range of 

services, including wireless internet, mobile 

charging and purified water, among others. So far, 

one ECOCENTER has been installed in Rwanda.  

Recommendation: to deliver climate and weather 

information at key meeting points and to scale up 

the number of EKOCENTERS throughout the 

country. So far there is only one.  

 

 


